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Before	  you	  start:	  
•  what	  do	  you	  need?	  
•  money	  for…	  travel	  

•  equipment	  
•  analy$cal	  costs	  
•  food/beer?	  

•  who	  are	  you	  wri$ng	  for?	  
•  know	  your	  audience	  

•  what	  resources	  do	  you	  have	  available?	  
•  SGPS	  
•  your	  supervisor	  
•  your	  grad	  chair	  
•  your	  colleagues	  

•  (some	  sources	  are	  more	  reliable	  than	  others!)	  



Before	  you	  start:	  
•  who	  are	  you	  wri$ng	  for?	  
•  what	  funding	  agencies	  are	  out	  there?	  -‐	  hXp://pivot.cos.com/	  



Before	  you	  start:	  
•  who	  are	  you	  wri$ng	  for?	  
•  what	  funding	  agencies	  are	  out	  there?	  

•  most	  students	  go	  to	  OGS,	  SSHRC,	  NSERC,	  CIHR	  

•  but	  there	  are	  others	  
•  Wenner	  Gren	  –	  Anthropology	  





Before	  you	  start:	  
•  who	  are	  you	  wri$ng	  for?	  
•  what	  funding	  agencies	  are	  out	  there?	  

•  most	  students	  go	  to	  OGS,	  SSHRC,	  NSERC,	  CIHR	  

•  whatever	  the	  agency	  –	  READ	  THE	  INSTRUCTIONS	  
•  what	  do	  they	  want?	  
•  ask	  around	  –	  what	  works	  and	  what	  doesn’t	  
•  any	  dra^s	  of	  previous	  applica$ons?	  



h"p://www.science.gc.ca/default.asp?lang=En&n=FEE7261A-‐1	  



h"p://www.sshrc-‐crsh.gc.ca/funding-‐financement/apply-‐demande/	  
background-‐renseignements/selecGng_agency-‐choisir_organisme_subvenGonnaire-‐eng.aspx	  



To	  start:	  
•  what	  do	  you	  need?	  
•  when	  do	  you	  need	  it?	  
•  what	  are	  you	  doing?	  

•  clear	  research	  ques$on	  /	  hypothesis	  /	  problem	  /	  goal	  

•  “so	  what?”	  /	  “who	  cares?”	  	  
•  be	  able	  to	  posi$on	  your	  research	  within	  your	  field	  
•  be	  able	  to	  ar$culate	  your	  ques$on	  clearly	  and	  concisely	  to	  
someone	  who	  is	  not	  in	  your	  field	  



Wri$ng:	  
•  start	  wri$ng	  
•  outline	  
•  rough	  out	  the	  sec$ons	  
•  brain	  storm	  

•  flesh	  out	  the	  outline	  
•  go	  back	  over	  the	  requirements	  
•  do	  the	  sec$ons	  flow?	  
•  do	  the	  methods	  and	  theory	  match?	  
•  are	  your	  expecta$ons	  realis$c?	  



h"p://www.sshrc-‐crsh.gc.ca/funding-‐financement/programs-‐programmes/	  
insight_grants-‐subvenGons_savoir-‐eng.aspx#4	  





To	  start:	  
•  common	  sec$ons	  
•  introduc$on	  
•  theore$cal	  context	  
•  methods/materials	  
•  expected	  conclusions	  
•  impact	  
•  knowledge	  mobiliza$on	  

•  or,	  maybe	  you	  have	  to	  have	  all	  this	  stuff	  together	  in	  a	  
single	  1	  or	  2	  page	  sec$on!	  



Wri$ng:	  
•  organiza$on	  
•  say	  what	  you	  are	  doing	  and	  why	  it	  is	  important	  within	  the	  first	  
paragraph	  (or	  two)	  
•  grab	  the	  reader	  

•  contextualize	  what	  you’re	  doing	  
•  is	  this	  new?	  innova$ve?	  
•  related	  research	  

•  conclude	  by	  telling	  the	  reader	  again	  why	  this	  is	  important	  



Wri$ng:	  
•  theore$cal	  context	  
•  more	  important	  in	  some	  areas	  than	  others	  
•  important	  for	  posi$oning	  the	  research	  in	  the	  field	  
•  key	  ra$onale	  for	  the	  research	  ques$on	  

•  methods	  
•  consistent	  with	  the	  theore$cal	  context?	  
•  why	  these	  methods?	  
•  if	  the	  methods	  are	  non-‐standard	  –	  ra$onalize	  

•  $meline	  
•  is	  your	  research	  “doable”	  within	  the	  available	  $me	  



Wri$ng:	  
•  budget	  
•  do	  you	  need	  to	  include	  a	  budget?	  
•  budget	  jus$fica$on?	  

•  if	  so,	  make	  sure	  that	  you	  can	  demonstrate	  how	  the	  budget	  items	  are	  
cri$cal	  for	  the	  success	  of	  the	  research	  

•  don’t	  pad	  

•  your	  record	  -‐	  CV	  
•  include	  relevant	  items	  
•  e.g.	  work	  at	  MacDonald’s	  might	  not	  be	  relevant,	  unless	  you	  were	  
a	  manager	  and	  leadership	  is	  relevant	  to	  the	  proposal	  

•  awards	  
•  service	  (get	  involved!)	  
•  don’t	  be	  shy!	  –	  but	  don’t	  bulls—t!	  



Wri$ng:	  
•  general	  strategic	  $ps	  
•  don’t	  fill	  every	  available	  inch	  of	  space	  

•  give	  the	  reader’s	  eyes	  a	  break	  
•  if	  you	  are	  desperate	  for	  space	  and	  are	  including	  cita$ons,	  the	  author-‐
date	  cita$on	  system	  takes	  up	  a	  lot	  of	  space	  –	  a	  numeric	  system	  with	  
numbered	  bibliography	  saves	  space	  

•  review	  the	  requirements	  
•  any	  enclosures/aXachments	  required	  

•  leXers	  of	  reference?	  –	  help	  your	  referees!	  
•  complete	  all	  sec$ons	  –	  leave	  nothing	  blank	  
•  proof	  read	  –	  again	  –	  have	  a	  colleague	  read	  –	  NO	  TYPOS	  
•  be	  professional	  



Wri$ng:	  
•  polish	  
•  consider	  your	  audience	  

•  will	  your	  applica$on	  be	  assessed	  by	  a	  disciplinary	  or	  mul$disciplinary	  
commiXee?	  

•  the	  answer	  will	  affect	  your	  use	  of	  language	  and	  level	  of	  technical	  
detail	  

•  in	  general…	  “describe	  your	  program	  of	  study	  in	  non-‐technical	  terms.	  
Write	  your	  proposal	  in	  clear,	  plain	  language	  and	  avoid	  jargon…”.	  

•  don’t	  give	  the	  commiXee	  the	  excuse	  to	  dump	  your	  file	  

•  think	  about	  the	  reader	  –	  a	  single	  reviewer	  might	  have	  40	  files	  
to	  read	  
•  you	  want	  yours	  to	  stand	  out!	  



LeXers	  of	  Recommenda$on:	  
•  who	  to	  ask?	  
•  your	  supervisor	  
•  beyond	  that	  –	  how	  well	  do	  you	  know	  the	  prof?	  /	  they	  you?	  

•  what	  is	  their	  rank/reputa$on?	  

•  equip	  them	  well	  
•  give	  them	  all	  the	  info	  on	  the	  grant	  
•  why	  are	  you	  asking	  them?	  
•  give	  them	  what	  you	  have	  wriXen	  
•  your	  CV	  
•  the	  necessary	  info	  they	  will	  need	  to	  complete	  forms	  (eg	  student	  #)	  
•  wriXen	  work	  
•  anything	  that	  you	  want	  them	  to	  address	  in	  par$cular	  
•  give	  them	  PLENTY	  OF	  TIME!	  



Submit:	  
•  how	  do	  you	  submit?	  
•  online,	  by	  mail?	  

•  what	  is	  the	  deadline?	  
•  postmark	  deadline?	  
•  is	  there	  an	  internal	  deadline	  –	  departmental?	  faculty?	  –	  may	  be	  
earlier	  than	  what	  is	  posted	  on	  the	  agency’s	  web	  site	  

•  DON’T	  LEAVE	  THINGS	  TO	  THE	  LAST	  MINUTE	  
•  ESPECIALLY	  REQUESTS	  FOR	  LETTERS	  OF	  RECOMMENDATION!!!!	  



Great	  applica$ons	  are:	  
•  Excellent	  throughout	  
•  Crea$ve	  
•  “So	  what?”	  is	  clear	  to	  an	  interdisciplinary	  audience,	  
including	  “so	  what”	  beyond	  academia	  if	  appropriate	  
•  Seamless:	  	  
•  Lit	  review	  supports	  methods	  
•  Budget	  jus$fica$on,	  plan	  of	  work	  are	  consistent	  
•  there	  is	  expected	  impact	  –	  either	  to	  the	  academy,	  to	  the	  public	  or	  
both	  

•  They	  SPARKLE 

Pam	  McKenzie	  



Go	  for	  it…	  
	  

you	  certainly	  won’t	  get	  funding	  if	  you	  
don’t	  apply!!!!	  

	  
	  

Pam	  McKenzie	  


